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SEO stands for “search engine optimization.” It is the 
practice of increasing the quantity and quality of the 
traffic you earn through the organic results in search 
engines like Google, Yahoo, and Bing.1

What is SEO?

It’s your effort to get your webpages show on the 
first page of search engine result page!



What is an SEO audit?
An SEO audit is a process for evaluating the 
healthiness of a web site in a number of areas.
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When should we do an SEO audit ?

● Before you launch your website.
● Before you re-launch your new designed website. 
● To keep track of your SEO performance. 

How to do a complete SEO audit?

● Know your objective! 
● Set up monitor tools. 
● Do an audit in these three parts:

○ Keywords and content. 
○ Technical and UX
○ Link building and social media.



Let’s begin with the 
 Basic Theory! 
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Dictionary tells us: Keyword is a word used to classify or 
organize digital content, or to facilitate an online search 
for information. 

What is Keyword?

It’s a word or phrase typed into a search box to get the result. 
It’s also the words you set up for your audience to find you easier. 



Do you know the structure of a keyword?

Head Body  Tail

Any longer keywords or phrases can be broken down to 3 parts.

Take Digital Advertising Agency in Dumbo 

as an example. 

Notice:  Order is NOT important. 

Advertising Agency Digital in Dumbo



6 Places you should put your keywords.

In the first 100-150 
characters: Once. 

Body Copy: 2-3 times (make it 
sound natural, rather than a 
stacking of keywords). 

Meta description tag: At 
least once. URL: Once.

Title Tag: At least once!

Alt Attribute: At least 
once per image. 



Why is keyword Important?

The first way you get 
discovered. 

Helps visitors 
understand the purpose 
of your page.

It helps you learn more 
about your audience. 

Helps search engine 
understand your page better 
and rank you higher. 

Drives visitors to your 
site. 

Builds the foundation of 
your web content. 

Ranking for the right 
keywords can make or 
break your website!



What Matters to Google...  



Everybody’s SERPs are different! 

Today, everyone’s search engine result pages (SERPs) 
are being personalized based on your:
● Past browsing history
● Physical location
● Social media connections

That means the keyword rankings you’re seeing, instead 
of being static and universal like the good-old-days, are 
now personalized to you as an individual. 

You still have one specific rank and then benchmark 
efforts against it? Stop waste your time and effort. 

10 Years of Keywords: How They’ve Changed 



How the Role of Keywords Has Changed?
Some experts say keywords are not an 
important part of SEO any more. In reality, 
they are still important, but in a new way: 

● Keyword Placement is still important. For 
example, it’s still very important that your 
keyword shows up in your page title, URL, sub-
headers, image alts, meta descriptions, etc.

● But frequency is not as important as it used to 
be. You no longer need to repeat a keyword at 
least 7 times in the body copy anymore. In fact, 
the search engines penalize sites that “stuff” 
their content with keywords.

● Keywords are an organic part of good content, 
but they are meaningless if they lack relevance 
and structure.

http://www.audiencebloom.com/2014/10/google-determines-search-results-infographic/


How to Keep Up with Changes? 

Keywords are still important. So what can we do 

to keep up with new changes? 

● Pay attention to the trending topics and update your 

keywords list more often. 

● Make good use of long-tail keywords. 

● It’s easier to shift focus away from keywords (directly), to the 

performance of your website, like landing and content pages 

instead.

● Take a look at your most popular content in Google Analytics 

from organic search and then cross-reference this 

information with some (remaining) query data in Google’s 

Search Console.



Where do you start your SEO audit? 
Keyword! 

Keyword research & audit is one of the most important, valuable, 

and high return activities in the search marketing field. 

17



Why You Need a Keyword Audit

Find out what people 
are searching to get to 
your website

 

Show you how you 
perform against your 
competitors

Help you update 
outdated Content

Let you know how 
certain keywords are 
performing

Keeps you aware of the 
Algorithms Changes



How To Do A Quick 
Keyword Audit?

03
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How to Do a Quick Keyword Audit (in 2015)

Prepare Collect Data Wrap it up!Audit Your Keywords & 
Your Competitors’

Write down your goals and 
what you want to learn 
from this audit. 

Prepare your checklist, 
keeping  your goals and 
the Google Ranking 
Factors in mind. 

Monitor your keywords’ 
performance: ranks, 
search volume, etc. 

Monitor your 
competitors’ keywords’ 
performance: ranks, 
search volume, etc.

Write down your findings 
and recommendations. 

Have amazing content! Add tracking code 
to your webpage 
and link your SEO 
tool with Google 

Analytics.  

Set up your SEO 
monitor tools like Moz 
and Rival IQ. 

Are your keywords where 
they should be? E.g. your 
page titles, ALT tags etc.

Make a scorecard to store 
your audit result. 



Prepare a checklist 
before you start 
keywords audit!
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This list can 
be different 
according to 
your website 
and goals. 

Checklist for your Keyword Audit
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List keywords suggested by current site’s content.

Access site’s analytics for additional keywords.

Check keyword search volume.

Check rankings for your targeted keywords.

List competitors showing for their keywords.

Are Title tags descriptive? Do they contain keywords？

Do they have duplicate meta descriptions?

Are keywords used in URLS, headings, body text?

Are keywords used in internal links?

Are keywords used in image alt text?

https://moz.com/blog/technical-site-audit-for-2015


It’s time to get your hands dirty!

Try Moz!

https://moz.com/home/pro


Let’s Do The Audit!

04
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Why Are We Doing Audit? 

Because we are launching a new home page!
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Prepare! 

What’s Our Objective?  
Our Keyword List 

Increase traffic 
from Search.

Who work in 
digital 
advertising.  

Our potential 
clients: people 
from brands. 

Communicate 
what we do. 

Our Competitors 

Digital Agency

Social Media 
Marketing 

Web Design

Marketing Case 
Study Who Are Our Audience?   

Who we identified

What Google Tell Us 

Interactive 
Agency

Social Media 
Agency

ETC. 



What’s your rank? 
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Get your page rank for 
this keyword. 

See how 
competitive is this 
keyword. 



How Do Your Keywords Work On Your Page? 
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https://moz.com/researchtools/on-page-grader
https://moz.com/researchtools/on-page-grader


How Are Your Competitors Doing?
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Big Spaceship - We Can Do Better!  

Our 
Problem

Only monitor a small 
amount of keywords.

Broad and highly 
competitive 
keywords. 

URLs and page titles 
without keyword

Images without Alt 
tags.

Outdated website 
content. 

We Can Do 
Better

Add more keywords to the 
basket: broad and narrow ones. 

Move our target keywords 
closer to the beginning of our 
<title> tab.

Use keywords in URLs.

Use our targeted keywords at 
the beginning of our H1 
headers once or twice on the 
page. 

Add keywords in image Alt 
tags. 

Add meta descriptions with 
keywords to pages on our 
website.

Update the website more often.

Add more valuable content 
with keywords to our website. 

Do not rank very well 
for some keywords



Quick Test!

Create a better page title!
(Max: 70 characters)

Create a better meta 
description! 
(Max: 150 characters)

The current meta 
description A charactive, attractive 

and SEO-ed 
meta description. 

The current title: A charactive, attractive 
and SEO-ed 

page title. 



32

Now you know how your keywords 
performed. 
What’s the next step? 



See you soon!



Bonus for SEO Nerds!
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The Rank Factor White Paper   

Search Ranking Factors & Rank 

Correlations 2015 provides webmasters, 

SEOs and content marketers with the 

latest insights regarding the most 

important ranking factors for high-

ranking Google.com search results. 

http://info.searchmetrics.com/b0000KWd3Kx0Jm1m020oT5F
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Still not enough? Here are some readings.

https://moz.com/blog/technical-site-audit-for-2015
http://www.searchmetrics.com/knowledge-base/ranking-factors-charts-2015/
https://blog.kissmetrics.com/seo-guide/

