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Mentions of Lipstick decreased 21% since the last 6-month period
40% of posts include images
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Timeframe: April 15, 2017 – October 15, 2017

National Lipstick Day 2017 



Top Terms Hashtags

Lipsticks is mentioned in context of seasons, style and mood
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● Liquid lipstick drove the most mentions in lipstick conversation.

● Consumers shared their experiences  and preference for lipstick 

color shades on social. Red is the most popular color. 

● Matte colors remained on trend in last six months. 

● Lipstick colors are seasonal and consumers refer to seasonal looks.  

For instance, summer look is among the top 50 terms. 

● Lipstick is often discussed in conjunction with eye shadows and face 

cosmetics.  

● #Mua (Makeup Artist) is the #2 most-mentioned hashtag, appearing 

in 5% of posts.

● #MOTD was mentioned in 3% of the conversation. Consumers talk 

about how lip colors fit into their full makeup style. 

● Consumers discuss how lipsticks make them feel, look and relate to 

their personality. #Me and #Selfie are both top hashtags.

● Hashtags related to eye makeups, such as #eyeshadow, #eyeliner, 

#lashes and #eyebrows are also used commonly.  

Timeframe: April 15, 2017 – October 15, 2017



Top Terms

MAC and Maybelline are the most-mentioned lipstick brands
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● Maybelline is the #2 most-mentioned brand in the lipstick 

conversation, following MAC. 

● Some other brands, such as Colourpop, Urban Decay, Kat Von D 

and Tarte are also among the most popular lipstick  brands.  

● Drugstore brands, including NYX and Revlon are also among the top 

brands. 

● Cosmetic retailer, Sephora is also among the top brands.  

● YouTube tutorials of doing lips are shared widely on social.

Timeframe: April 15, 2017 – October 15, 2017



Sentiment Drivers Analysis 
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Top Drivers of Sentiment Top Behaviors

● Colors drive the most positive emotion as consumers discuss their 

favorite shades of their lipstick on social. 

● Other lip cosmetics, including lip balm, lip gloss and lip liner also 

drive some positive conversation.  

● Smell is another core quality driving both positive and negative 

emotions. 

● Wear is the top behavior mentioned in conjunction with lipstick. 

● Some other behaviors, such as want, use, need and buy are also 

used in a positive way. 

● People who like a color or kind of lipsticks will also recommend it 

to others. Others who love lipsticks are also like to try out new 

colors. 

● Not everyone is a fan of lipsticks. Some people show their attitude 

toward not buying / not using lipstick on social. 

Timeframe: April 15, 2017 – October 15, 2017



Red was the most popular lipstick color in past year 

● Red is the most-frequently mentioned lipstick color, followed by nude and black/dark. 

● Pink was one of the top 6 colors from October 2016 to April 2017, but was replaced by brown in the next 6 months. 
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April 2017 - October 2017October 2016 - April 2017



Soundbites 
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Nude LipstickDark Lipsticks Seasonal Colors 
Net Sentiment: 
67%

Net Sentiment: 83%
Net Sentiment: 
79%



Soundbites - Negative 
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Not Last Long Dry Out Net Sentiment: 13% Net Sentiment: 14%



Face
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Mentions of Face makeup increased 3% since the last 6-month period
63% of posts include images
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Timeframe: April 15, 2017 – October 15, 2017

@Rihanna launched her beauty 
brand @FentyBeauty, which 
drove a lot of social buzz. 

https://twitter.com/fentybeauty


Face makeup mentions peak on Friday
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● Social volume peaks at night from 7-10pm in the author’s local time zone.

● Consumers talk about face makeup the most frequently on Wednesday, Thursday and Friday.

● The social buzz also sees a small pike at 2pm. 

Timeframe: April 15, 2017 – October 15, 2017
Mentions related to @FentyBeauty have been excluded. 



Top Terms Hashtags

Conversation Analysis
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● Face makeup is the foundation of the makeup process. It is 
mentioned together with lip and eye makeup. For instance, eye 
shadow, eyebrows, eyeliners and lipstick are all among the top 
conversation drivers. 

● Consumers shared their experiences of using face makeup tools. 
Makeup brushes and beauty blenders each appeared in 2% of 
posts. 

● Fenty beauty, a new beauty brand founded by Rihanna, brought in 
about 3% of the face makeup conversation. 

● #Mua (Makeup Artist) is the #1 most-mentioned hashtag, appearing 

in 15% of posts.

● Brands, beauty bloggers and influencers are using hashtags to 

market their products, especially on Instagram.

○ #HudaBeauty, #anastasiabeverlyhills, #Mac, #toofaced, 

#UrbanDecay and #NYX are some frequently used brand 

hashtags. 

Timeframe: April 15, 2017 – October 15, 2017



Top Brands 
Excluding Fenty

Maybelline and Fenty are the most-mentioned Face makeup brands
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● Maybelline is the #2 most-mentioned brand in the face makeup 

conversation, following Fenty. 

● Others, such as NYX, MAC, Anastasia, Tarte, Urban Decay and Too 

Faced are also among the most popular face makeup brands.  

● Similar to lipstick conversation, cosmetic retailer, Sephora is also 

among the top brands.  

● Huda Beauty, a beauty brand founded by a beauty influencer, also 

earns a large amount of conversation. 

Timeframe: April 15, 2017 – October 15, 2017



Sentiment Drivers Analysis 
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Top Drivers of Sentiment Top Emotions

● Patchy drove the most negative emotion as consumers complain 
about uneven or patchy looks after applying foundation or contour. 

● Consumers pay a lot of attention to the shades of face makeup.
○ “Amazing on skin tones” and “skin tone” are two of the 

top drivers of positive emotion, while “lack of shade 
range” drove large numbers of negative mentions. 

● Coverage is another core quality driving positive emotion. 
● Some consumers discuss face makeup doesn’t work well on their 

oily skin. 

● Perfect is used in relation to looks and products. Other terms 

referring to beauty, such as beautiful, gorgeous, pretty and lovely 

are all among top positive emotions. 

● Natural and flawless are two qualities consumers are trying to 

achieve when they apply face makeup. 

● Makeup is not only about appearances, it is also about emotion. 

Consumers share the fun and happiness face makeup bringing to 

them on social. 

Timeframe: April 15, 2017 – October 15, 2017



Soundbites 
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Skin Tone and Color ShadePatchy Net Sentiment: 61%Net Sentiment: -2%



Rising Beauty Trends
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“My new year's resolution is to learn to apply eye makeup”
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Top Drivers

14K
Mentions in the 

past 2 years 



A Productive Sunday: 
“Laundry done and makeup brushes cleaned.” 

19

3.4K
Mentions of 
Laundry + 

makeup 
Brushes in the 
past two  years 

46K
Mentions in of 

Laundry + 
Makeup in the 
past two  years 



Audience Insights 
by Income Segment

04

20



Low and mid-income consumers posted more often and 
more positively about makeup.
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Net Sentiment - Toward Beauty Terms

Net Sentiment - General Sentiments

High Income Mid Income Low Income

Avg. Posts 
per Author per 

year
43 52 53



Top Conversation Drivers
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Top Brands 
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Appendix
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Sources: Aggregate social data collected from the public web (excluding Tumblr) via NetBase, October 2017.

Date Ranges:

Primary: April 15, 2017 - October 15, 2017 

Secondary: October 15, 2016 - April 14, 2017

Notes

● Topics: Lipstick; Eye Makeup; Face. 

● Income segments are based on buyer persona median incomes:

Low: 0 – 50k; Mid: 50k to 70k; High 70k+.

Appendix
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